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Abstract 

The present report is produced under PR4 comprising of the following 

INFUSSE activities: 

● PR4/A1 Design and Development of INFUSSE OER Hub 

● PR4/A2 Integration of PR2/A2, A3 & PR3/A2,A3 contents to MOOC, 

Digital and mobile learning formats 
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Introduction 
 
PR4 consists of the development and creation of the interactive e-learning and training platform, 

based on the materials produced in PR2 and PR3, and the findings of PR1 about the criteria 

needed for the platform.  

All the tools are to be uploaded to the platform: MOOC, other interactive material, text 

documents, PowerPoint presentation, videotutorials, exercises, presentation of issues and cases 

studies, questionnaire, databases of the digital innovation and digital entrepreneurship 

ecosystem and external partners and networks, external links to other sources (e.g. YouTube 

videos, etc.).  

To achieve the expected results of this output, diverse objectives have been designed: 

PR4/A1 Development of OER Platform 

PR4/A2 Integrate the contents of PR2/A2, A3 & PR3/A2,A3 to MOOC, Digital and mobile learning 

formats within the IT development through testing and versioning according to pilot testing and 

evaluation feedback 

The proper functioning of the material and the platform will be tested in demonstration/pilot 

activities (PR6, PR7, PR8) to be able to optimize it through to educators’ and  learners ‘feedback 

(based on PR5 assessment questionnaires, indices and tools). Based on this evaluation, the 

partners will review all the aspects of the platform and training materials to deliver the final 

version of the e-learning and training platform to be ready to use during the demonstration/pilot 

activities (PR6, PR7, PR8) 
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PR4/A1 - Development of OER Platform:  

Goals 
1. Design and Launch an online e-learning HUB that will allow exchange of knowledge and 

collaboration and serve as an Open Educational Resource HUB for digital content, tools 
and services (specifically online/virtual programmes) specially adapted for personalized, 
collaborative or experimental learning by students/graduates.   

2. Examine the utilization of mobile learning tools 
 

 

Graphic 1 – the process of developing the OER Platform. Own source. 

Key takeouts from the analysis and PR1/A3 Selection of Incubation Good 

Practices (2.3) and Stakeholders Needs Analysis PR1/A4 (2.5) 
 

While operating with PR1’s deliverables, the feedback received from the ecosystem was 

invaluable in the design of the future digital program. 

While the content aspects of PR1 were carefully analyzed in PR2 and PR3, while preparing the 

activities of PR4 we focused mainly on the feedback regarding the potential technical 

expectations of the OER platform and feedback related to the user experience and the functional 

structure of the program on the platform. 
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In PR1/A4 – Stakeholders need analysis, the following needs and feedbacks were summarized by 

the partnership, in a 3 main stakeholders groups listed below (p.71-73) 

A) Organisations that offer incubation and/or acceleration services such as HEI incubators, 

business incubators/accelerators, EIT Hubs, research centers, and competence centers 

Their needs and proposal for a future digital programme are:  

● Engaging content and training material 
● Use of digital co-creation tools (Mindmaps, Brainstorm, etc.)  
● Program design, by creating a commercial strategy 

B) Students and graduates that have participated in incubation/ acceleration programmes 

Key challenges that the participants mentioned are related to: 

● Busy schedules preventing them to attend learning programmes 
● Lack of communication between trainers and trainees (even in in-person 

programmes) 
● Motivating the team (if more than 1 person), to participate in all planned activities of 

the programme. 

Needs, expectations and recommendation for a future digital programme: 

● Learn in a self-paced manner. 
● Need for communication and collaboration with trainers but with other participants 

as well, as these activities can enhance the idea and underline missing or 
underdeveloped aspects.  

● Digital tools that will support each educational topic 
● Coaches from different countries as the geographical barriers do not exist 
● Focusing on learning by doing and by practice 
● Initiatives that will improve communication and collaboration 
● Mentoring sessions are very important, participants want these sessions to be well-

designed and receive regular and detailed feedback from their mentors 
● Training needs: 

o Entrepreneurial thinking 

o Entrepreneurial skills (communication, pitching) 

o Project management training as they were unable to segment the required tasks 

and projects to formulate and execute their idea 

o Business plan development, and business model formulation 

o Financial management 
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C) Educators and/or service providers that collaborate with organisations and provide 

incubation/acceleration services and expectations and recommendation for a future digital 

programme:  

● Good user experience 
● Creating an engaging learning experience  
● Improve the process - shaping clear topics and outcomes - more flexibility  
● Utilize technology as a tool for startups to solve problems. 
● Recommended trainings: 

o Digital communication,  

o Digital skills  

o Business models 

o IT literacy 

These needs were taken into a partner meeting discussions a several times (2nd PP meeting in 

Cracow, two online monthly meetings), and the following parameters and solutions were 

proposed: 

From group A, emerged the needs for: 

❖ Engaging content and training material – Although it manly depends from the content to 
be made available by PR, the partnership agreed that the structuring of the lessons should 
be involving as much as possible concise content, exercises and videos. Since the project 
budget limits us heavily on developing own videos, and none of the partners possesses 
the necessary skills or resources to produce such inhouse, the strategic decision of the 
partnership is to use external content and integrate short external videos in the learning 
lessons. Another key issue of unengaging content is that the materials are usually too text 
heavy (monotonic) and also long in duration, therefore we considered it important that 
the materials are short and concise.   
Key requirement nr1: Make diversified and concise content  

 

From Group B, emerged the following key need: 

❖ Learn in self-pace manner 
That need corresponds with the inability of students to take very long courses. 
Key requirement number 2: 
Platform should allow the learner to  
easily resume/quit without loosing too much of the lesson/ the learning activity and to 
come back to it at a later stage. 

❖ Need for communication and collaboration 
Among others, that need is very expected need, corresponding with the need of the 
students to stay in touch with the trainers and with each other. 
Key requirement number 3: 
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To have a solution, either in the platform or through easy integration to offer 
communication between trainers and participants. 

 

From the last group, the need that obviously concerns the platform is: 

❖ Need for good user experience, as obvious as it may sound. 
Key requirement number 4: 
Choose a platform with user-friendly interface and good user opinions. 

Analysis of the expected content from PR2 and PR3 
❖ Need for multilingual interface. 

Though that was considered a pre-requisite of the project, as it was planned to produce and 
deliver the content in all 4 languages (English, Romanian, Greek and Polish) and it sounded logical 
for the partners to have also the user interface of the platform in all 4 languages, a deeper 
research of the best courses analyzed in PR1 showed that some of them were either only in 
English, or often in the local language but available on a platform that does not support it. A quick 
check with interviewed students in PR1 showed that all of them have at least basic English level 
skills (also English was obligatory at least on primary level in all of their education programmes). 
Therefore, we formulated the requirement not as key, but as a very nice to have for coherency 
and user-friendliness of the platform.   
Additional Platform expectation.  
Ensure that the platform has an interface in 4 different languages – English, Polish, Romanian and 
Greek. 

Results from project partner consultations and other good practices 
Project partner consultations were held during the discussions on project partner meetings and 

monthly partner meetings. Within the highlighted needs and key requirements from previous 

subsections, a few potential points of attention and suggestions were discussed. 

Since PR2 and PR3 visibly develop, and we are aiming to support aspiring startup teams preaching 

to them to be agile and continuous improvement methods, we agreed that this is also the 

approach that we should follow. Therefore, the partnership agreed to deploy the first version as 

soon as possible and allow the users to feedback per plan, in the same time being ready to 

improve the courses on many occasions as next iterations will come (allowing more improvement 

interactions than originally planned). 

Finally, the partnership concluded that publicly available quality content available in any of the 4 

project languages should be seamlessly integrated in the courses. Even if not ideally the same 

content is available (for example one quality video is available for the topic in English only, but 

there is another one, explaining the content in similar quality in Romanian or Greek). Even if not 

identical, the courses should aim at educating every language group in the best way available, 

even if achieved with slightly different tools. The result in our case matters more than the 

identical path of achieving it.   
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Final Requirements for the OER Platform  
The partnership structured the following requirements for the OER platform: 

1. To be created on a pre-designed web service, widely available in all countries 
2. To have a labeling possibilities, to incorporate both INFUSSE and Erasmus+ visual 

identities 
3. To enable upload of various type of content, but most importantly text, pdf, video 

(integration of YouTube or similar providers). 
4. Certification possibility is a must 
5. Two-way contact with students is a must 
6. Enrollment of students and monitoring mechanisms are a must 
7. Budget per month should be below 100 EUR 
8. Supporting content in English, Greek, Romanian and Polish. 

Research and selection of OER Platform provider 
For the review of potential platforms, CreateHub started with desktop research on well 

recognized education platform providers, who could deliver “from the shelf” solution. In the 

initial search, 24 platforms were researched and reviewed for their features, functionality, user 

friendliness and pricing. For budget concerns and limitations, all solutions that required more 

than 2000 EUR/y subscription fee were filtered out, not only for the reason of the INFUSSE budget 

itself, but also in order to improve their sustainability after the project (assuring low maintenance 

cost).  

Another reason to filter was lack of important features like possibility to use multiple languages 

for the interface, as many of them supported English only, or a very few languages not including 

any or only one of the 4 languages we defined in the Nice to have requirement nr. 1 

 

Graphic 2 – OER platform solutions providers, comparison. Own source. 
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Graphic 3 – OER platform solutions providers, detailed comparison and pricing. Own source. 
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Creation of test accounts and tests with draft content 
After analysis, the top two potential platform solutions were selected – Thinkific and UTeach.  

THINKIFIC screenshots from the test account: 

 

Graphic 4 – Thinkific test account welcome page. Own source 

 

Graphic 5 – Thinkific test account - community page. Own source 
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Graphic 6 – Thinkific test account – possible integrations with other apps. Own source 

 

Graphic 7 – Thinkific test account –course interface. Own source 
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Graphic 8 – Thinkific test account –course interface2. Own source 

 

 

Graphic 8 – Thinkific test account –course interface 3. Own source 
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 UTeach screenshots from the test acoount: 

 

Graphic 9 – UTEACH test account – welcome page. Own source 

 

Graphic 10 – UTEACH test account – dashboard page. Own source 
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Graphic 11 – UTEACH test account – admin page. Own source 

 

 

Graphic 12 – UTEACH test account – course interface 1. Own source 
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Graphic 12 – UTEACH test account – course interface 2. Own source 

Therefore, two test account were created on Thinkific and UTEACH. From the test, Thinkific had 

a better presentation of the draft files prepared by the consortia, and in the process it went out 

that some of the videos uploaded in UTEACH were not viewed correctly in the Desktop version 

and in the App. 

Therefore, the partnership decided to continue with Thinkific. 

 

 

 

 

 

 

 

 

 

 

 

 



   
 

17 
 

Development of the OER Platform 
The OER Platform was structured of courses landing pages, courses themselves and management 

tools. The course landing pages were designed aligned with the INFUSSE and Erasmus+ branding. 

 

Graphic 13 – design of the OER Platform landing page. Own source. 

The Platform has also a mobile version, available to all users, as well in the Thinkific App: 
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Graphic 14 – design of the OER Platform in Mobile version. Own source. 

 

Graphic 15 –The mobile App Settings and instructions for users. Own source. 

The admin team of the OER platform consists of one super admin from CreateHub, second 

superadmin from UOM and 5 course admins from all other partners, giving to every university 
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partner two users who can design, integrate and further sustain the courses both during the 

project as well as after its successful finish in future. 

A designated training session on the platform was organized on March 29th, with the full version 

of the platform. 

 

Graphic 16 – List of Course Managers and their setup in the admin view of the platform. Own source. 
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PR4/A2 Integrate the contents of PR2/A2, A3 & PR3/A2,A3 to MOOC, 

Digital and mobile learning formats 

Goals 
1. Integrate the contents of developed education materials in PR2 and PR3 
2. Test the developed content and provide feedback for improvements in advance of 

implementation of PR6, PR7 and PR8. 

Integrations and improvements 
Two separate courses were designed in PR2 and PR3: 

1. INFUSSE TRAIN THE TRAINER - to be used in PR6 

2. INFUSSE INCUBATION PROGRAMME - to be used in PR7 and PR8 

 

The structure of the PR2 INFUSSE Train the Trainer was developed the following modules, aligned 

with the application form of INFUSSE: 

CREATIVE THINKING 

DESIGN THINKING 

MIND MAPPING 

LEADERSHIP 

BUSINESS INCUBATION 

INNOVATION MANAGEMENT 

TECH TRANSFER 

INTERNATIONAL BUSINESS 

BUSINESS STRATEGY 

BUSINESS MODELLING 

INNOVATIVE ECOSYSTEMS, etc 

OPEN INNOVATION 

STRATEGIC PLANNING 

ICT & DIGITAL SKILLS 

DIGITAL ENTREPRENEURSHIP 

TECHNOLOGY INNOVATION 
UTILIZATION 

GROUPS FACILITATION & DYNAMICS 

EXPERIENTIAL LEARNING 
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STARTUP BUSINESS 

INNOVATION MINDSET 

BUSINESS CREATION 

 

The structure of the PR2 INFUSSE INCUBATION PROGRAMME was produced in the following 

modules, aligned with the application form of INFUSSE: 

DIGITAL TOOLS FOR NEW VENTURE 
CREATION 

GET AGILE 

OPEN INNOVATION AND 
COLLABORATION 

DIGITAL PLATFORMS 

ICT 

TECHNOLOGY MOOC 

CREATE YOUR OWN STARTUP 

 

Both Project results were produced in Word files containing the information and knowledge to 

be aligned for the platform upload. Here is an example of how a typical chapter from PR2 and 

PR3 looked like, uploaded in the INFUSSE Google Drive folder: 

 

Graphic 17 – example list of files of PR2 to be uploaded and adopted for the platform use. Own source. 

 

From that content, two important steps the following developments were made: 
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- The content was converted to pdf format, to avoid disalignments of the graphics and text 
when projected digitally in different formats (both Desktop and Mobile). 

- Files were uploaded in English and internally tested, to find the best graphic and design 
sets. 

 

After internal small group tests, the first set of alignment and improvements were made: 

- The design of the main files was changed, to improve the end-user experience. In the 
knowledge files the intro page was dropped, as it would be viewed multiple times during 
the course, and also would increase screen time and decrease the navigation flow. 

- The formatting of the files was improved. 
- A separate script file was set up for every chapter, allowing course managers to navigate 

to what and how should be set up on the platform, to make sure it reaches the goals of 
the creators. 
The script contains information about which videos should be published separately as 
lessons, and the algorithms of the evaluations (the questions and answers). 

- Evaluation and test our knowledge were moved to separated lessons in the chapters. 
This is how the PR4 materials looked like, after the alignment and redesign: 

 

Graphic 18 –  the same example list of files of PR2 from Graphic 5, after the adoption for the platform use. Own source. 
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The Content of the knowledge file is now presented like this (Page 1).

 

Graphic 19 – the adjusted visual setup of the files, adopted for the platform use. Own source. 

The edit mode for the course managers looks like this, for each chapter: 

 

Graphic 20 – the example list of files from Graphic 5 and 6,  uploaded on the platform in course manager view. Own source. 

 

The final user preview is presented below (Desktop version), it also allows the download of each 

and every lesson in a separate file, also available in the mobile version. 
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Graphic 21 a – the example list of files from Graphic 5 and 6, uploaded on the platform in end-user mobile view. Own source. 
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Graphic 21 b – the example list of files from Graphic 5 and 6,  uploaded on the platform in end-user desktop view. Own source. 

End-user testing 
The end-user testing was performed after the initial improvements and the mature draft version 

delivery by CreateHub. Each course manager uploaded and tested the content himself, to make 

a final clearance before external testing. 

For the testing process each partner prepared a wide list of invited testers, to assure a minimum 

of 20 testers from each partner successfully tested the platform at the end. The groups were 

divided in 4, to make sure the testing covers fully: 

- Equally the train the trainers and incubation programme 
- Equally the national language version depending of the native language of the tester 

(Greek, Romanian or Polish), and the main English version. 
 

After assembly of each group by each partner, questionnaires made by PR5 Leader were sent  

alongside with the testing environment of the platform, where end users could test the content 

and afterwards fill up the feedback form. After first small group completed the process 

successfully and therefore tested the process, the questionnaires were integrated in the platform 

and were assigned ot each course at the end of it, as a separate chapter. 

A total of 132 Test-users verified the platform, well represented in all three countries with Greece 

testing with 44, Poland with 46 and Romania with 42, which met the desired indicator of 120 

testers in total. 

The results of the testing were quite positive, but allowed as well a final list of improvements to 

be made to ensure increase of the quality of the materials and the platform.  

The end-users were asked to rate the following aspects: 
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● Degree of general satisfaction for the training material  
● Quality of training material  
● The contents responded to my interests and expectations  
● The contents have been treated in sufficient depth.  
● The technical language used has been understandable  
● The training material has been sufficiently clear  
● The contents of the training material are adapted to my current and future professional 

needs.  
● The objectives of the training material were adequately stated  
● The duration of the training has been adequate for the understanding of the contents and 

fulfillment of the proposed objectives.  
● Possibility to transfer what was learned in your working environment.  
● My overall experience in the platform is...  
● The platform is interactive.  
● The platform is easily accessible.  
● The platform is easy to use. 

 

The evaluation was done in rate from 1 (Poor) to 5 (Excellent). Overall, all aspects were rated 

with an average rate of 4.08 (4- Very Good). 

The Overall degree of general satisfaction for the training material was rated with an average of 

4.07. 

The platform overall score was 4.16, where the detailed ratings were as follows: 

● My overall experience in the platform is… (score 4.04) 
● The platform is interactive. – (score 4.01)  
● The platform is easily accessible. (score 4.27) 
● The platform is easy to use. (score 4.33). 

 

The results were very promising and showed high overall satisfaction with only 3 aspects rated 

slightly below 4-Very Good (3,98 and 3,99 respectively). The individual feedbacks helped us 

improve the platform and gave confidence to the partnership about the quality of the materials 

and the platform, allowing to proceed with launch and next PRs. 
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Summary and Key results 
PR4 INFUSSE Open Educational Resources HUB was an important project result, summarizing the 

effort from PR1, PR2 and PR3 to convert the results produced there into a user-friendly, able to 

perform and ready to use solution to be implemented in PR6, 7 and 8.  

The activities started with assessments of possible solutions, went into a practical testing of two 

of them and delivered a very promising OER service for the implementation of the result. The 

partnership used the opportunity to have a user-friendly solution to improve the PR2 and PR3 

content adjusting it to the expectations of the future participants. 

The testing of the platform went beyond promising. Achieving an average rate of more than 4 

out of five (4.08 - Very Good+) was very promising and building up for the partnership. 

Platform was tested by a total number of 132 testers, which was above the expected threshold 

of 120. All three language versions (Greek, Romanian and Polish) were also launched and 

checked. At the end of the PR, the INFUSSE partnership had delivered a fully operational platform 

ready to implement PR6, 7 and 8, available both in English and all 3 local languages. 

 

  

https://docs.google.com/document/d/12_YwbfBUXMllx91wehaXHIhN9rVcLqPd/edit#heading=h.19c6y18
https://docs.google.com/document/d/12_YwbfBUXMllx91wehaXHIhN9rVcLqPd/edit#heading=h.19c6y18
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ANNEX 1: Results form the end-user testing questionnaires 
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